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IDENTIFYING THE NEED FOR FIELD RESEARCH

In academic archaeology, identifying the need for research generally comes after  
recognizing the need for more data. Additional data can fill significant gaps of knowl-
edge in a plethora of things that interest archaeologists, whether considered low-level 
(e.g., culture history), mid-level (e.g., reconstructing past lifeways), or high-level (e.g., 
explaining culture change). Although individual archaeologists generally identify the 
need for research, other archaeologists confirm that need before work proceeds, 
through peer review of research proposals.

For archaeologists working within the context of CRM, the need for fieldwork is 
usually determined by proposed land-altering activities such as road building, pipeline 
construction, logging and mining activity, or residential and business development. 
Major land-altering development proposals are generally sent to governments, where 
they are subject to review. Typically, a bureaucrat determines whether the person, 
company, or agency responsible for the proposal is required to fund an archaeological 
project to assess the impact of the project on archaeological sites and possibly excavate 
the site as well. Essentially, the need for fieldwork in the context of industry is based 
on the fact that archaeological sites may or will be destroyed by an impending 
land-altering development.

BACKGROUND RESEARCH

After the need for fieldwork has been identified, the next stage is background research. 
This typically involves a literature review, which includes searching for and reading 
relevant written reports, articles, and books on the geographic area and time period of 

TABLE 5.1 Basic Stages of Archaeological Research

1. Identifying the need for field research

2. Doing background research

3. Formulating hypotheses or research questions

4. Determining the types of data to collect

5. Determining the field and laboratory methods to use

6. Detailing the logistics of making the project work

7. Collecting data

8. Making the data meaningful

9. Making the research meaningful
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